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• The selected supplier will work and coordinate with the WCRP Communications Manager

and Media Planner & Buyer to recommend best spaces, dates and times for ads to run/air

across all media channels. The supplier will need to negotiate with the WCRP Media

Planner & Buyer to acquire cost-efficient and budget-conscious advertising space for the

WCRP Program.

• The selected supplier should make available for the WCRP Media Planner & Buyer review

all the data regarding its audience numbers/reach. The selected supplier also must be

able to understand the WCRP program needs to provide advice about the right media

opportunities to reach the program's different audiences.

The selected supplier will be responsible to provide at least the following: 

Quantity Term Type of Media 

Three (3) Monthly media ads in national newspapers 

Fifteen (15) Monthly media spots in national radio stations 

Three (3) Monthly media ads in social media platforms 

• The selected supplier must perform check-ins on a weekly basis with the WCRP

Communications Manager and the program's Media Planner to provide status of the

activities performed, including but not limited to: media reach reporting, flowcharts and

recaps, presentations, media analysis, sending and confirmation of ads, status meetings,

offers and discounts received from the media, media invoice reconciliation, competition

analysis, among other necessary information, as requested by the WCRP Communications

Manager or the Media Planner & Buyer.

• The FPR reserves the right to request the removal of any staff not performing up to standard.

• No personnel may be assigned to the resulting contract without the written consent of the

FPR.

• The selected supplier's staff must always be available to work with the WCRP Media

Planner & Buyer and/or with the WCRP Communications Manager to support the Program

and fulfill its media/ advertising space needs.

4. Deliverables

The Supplier shall take into consideration the below mentioned deliverables as part of their
proposal:
• The Selected Supplier shall designate a representative or point of contact (POC) within

five (5) days of the executed Purchase Order or Contract who will always be responsible

for maintaining communication with FPR.
• Within seven (7) days of the executed Purchase Order or Contract, the selected supplier

POC shall schedule a meeting with the WCRP Media Planner & Buyer to coordinate the

mentioned media buying activities.
• The Selected Supplier shall publish the media ad publication within seven (7) days of FPR

request (Task Order).








